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Abstract
In recent years, the mall site architecture has been regarded as one of the important means to pro-
mote regional development. However, according to a survey of actual conditions of web mall operated
by regions or shopping arcades, many of those sites have not been fully utilized while some effective-
ness can be admitted. The purpose of this research is to discuss the importance of the "new networking
activities and contact services" that should be linked with the mall site architecture to promote region-
al development.  Also, we consider how to increase the utilization of malls and improve the quality of
user experience based on the case of the web mall that the Kawagoe Chamber of Commerce and In-
dustry, Saitama Prefecture, and we have jointly established.
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